Reading the PMB Reports
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Total
(000)
Total
Canada MaF age 12+ 29,504
Gender:
Male 14,552
Female 14,953
Agy
12-17 years 2,547
18-24 years 3275
25-34 years 4631
35-44 years 4,762
45-54 years 5,142
55-64 years 4427
65+ 4,720

Energy/Sport Drinks Most Often Red Bull

Regular
(000)  %vert S%horz index
349 1000 12 100
214 615 15 125
134 385 09 76
146 42 06 48
77 220 23 108
134 38.3 29 244
82 235 17 146
33.0 95 06 54
67 15 02 13
20 06 00 4




Vertical (V) percentage: 
· A measure of the demographic profile of the users of the product/service.

Of people in Canada who reported that they use [product/service & frequency], V% were [demographic characteristic on the left side].

Horizontal (H) percentage: 

· A measure of the product/service choice of the people in a narrow demographic slice.

Of people in Canada who were [single demographic characteristic on the left], H% reported using [product/service & frequency].

Index (I): 

· Gives you an indication of whether the V% is significant (weird). How does the reported V% number compare to the number of people in the country overall who fit in that same demographic category?  

If 40% of the users of a product are 18-24 (a V% of 40), but only 10% of the population is 18-24, then the Index (I) would be roughly (40/10)*100=400.  

· An I=100 means that for that demographic characteristic, the same percentage of people are using the product/service as are in the population overall.  An index number considerably higher than 100 means that demographic characteristic is over-represented among users of the product. Conversely, an index number significantly below 100 equals under-representation.  Both over- and under-representation are often of interest to marketers.
