BUS 343: Introduction to Marketing – Spring 2012 

Secondary Research Skills and Resources


Mark Bodnar
mbodnar@sfu.ca


A.  Skill #1: Brainstorming

· Mark's Marvelous Modified Munchies  -  new product: the SalmApple: [image: image1.jpg]


= $$!
(A GMO hybrid of two of BC’s best exports – apples and salmon.)                       

· It's green (no fish farms required), healthy (omega 3s and vitamin C), and local (just need a lab to grow it near your local supermarket).   How can we go wrong?  
1) Why should you be a bit disappointed if I handed you a report that answered all of your questions perfectly?

2) What information do we need before we can predict demand or put together our marketing strategy?  What are our questions?  
For example, you might want to know the market share of other “enhanced-apple” products on the market.
(Think of your customers, competitors, economic conditions, and the regulatory environment.)

B.  Skill #2: Identifying Likely Publishers

· Once you have an initial list of questions, think about who might have the answers before you start searching randomly.  Going directly to the site or the publications of a likely publisher can save you time!  
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	Try it… 

Who would publish: 

· Info on whether people’s GMO purchase intentions translate to reality?

· Info on how much salmon is consumed in different parts of Canada?

· Info on the regulations around such products?


C.  Resources #1: Library Guides

Identifying likely publishers gets easier as you start to learn more about key resources.  Many of the major marketing resources available to you as SFU students are listed on the following guides: 

SFU Library Guides to…

1. Market Research 
http://www.lib.sfu.ca/help/subject-guides/business/secondary-market 

2. International Market Research
http://www.lib.sfu.ca/help/subject-guides/business/international-market 

3. Company Information
http://www.lib.sfu.ca/help/subject-guides/business/company-info 

4. Industry Surveys
 http://www.lib.sfu.ca/help/subject-guides/business/indsurv.htm   

D.  Resources #2: Sample Resources (all of which are listed in the above guides or in your assignment)

1. Passport GMID 

2. Datamonitor360
3. Business Source Complete
4. PMB Reports
5. Ipsos News Centre
6. Other cool stuff…. Market Share Reporter,  Global entertainment and media outlook, 2009-2013,  
2010 Ipsos Canadian Inter@ctive Reid Report,   Best Customers, …
Practice Questions

A. Passport GMID
1.  Menu Searching   Which spent more per capita on Vitamins and Dietary Supplements in 2010 (using US$ and year-on-year exchange rates), China or Canada?

2.  Text Searching:   How many tonnes of cookies were sold in Indonesia in 2010? (Hint: Cookies are a type of biscuit.)
Extra: What is the forecasted value of cookie sales in Indonesia for 2015?

3. Browsing for related material:   Find the report Organic Packaged Food in Canada.  Do any of the other reports listed on the right side of the screen seem relevant to my SalmApple? 
B. Datamonitor360
4.   Find the report The Future of Nutrigenomics. What are the market drivers for personalized nutrition?

5.   Try searching for GMO in Datamonitor360.  Scan the titles of the Reports & Briefs in your result list.  What other search terms might also work if you were looking for information on genetically modified food products?

6.   Where do Canadians buy most of their vitamins & minerals? What are the main distribution channels for such things?
Hint: Check my blog for a tip on how to find this sort of information in Datamonitor360: http://tinyurl.com/3lvz66u 
Answers:

Reading the PMB Reports

[image: image3.jpg]&kmr

Total
Canada M&F age 12+
Gender:

Male

Female

Ag
12-17 years
18-24 years
25-34 years
35-44 years
45-54 years
55-64 years
65+

Baby Boomers (bon in 1945-1965)
Education:

No Certificate Or Diploma
Secondary/High School Graduate
Trade Certificate/Diploma
University/Other Non-University Cert.
Bachelors Degree

Total

(000)

29,504

14,552
14,952

2,546
3275
4,631
4771
5,061
4,499
4,720

9,932

6,502
7,863
2,671
6,248
4,001
2,120

Vitamins, Minerals, Herbal and Nutritional

Supplements Herbal Supplements
Personally Use Omega 3/Fish Oil

(000) %vert %horz  index

2759 100.0 04 100
1,009 36.6 69 74
1,751 634 117 125
57 2.1 22 24
178 6.4 5.4 58
330 1210 7.1 76
376 1356 7.9 84
623 226 123 132
615 223 137 146
580 210 123 131
1,296 47.0 130 139
388 141 6.0 64
740 26.8 04 101
187 6.8 7.0 75
752 272 120 120
419 152 102 109
274 98 129 137




Vertical (V) percentage: 

· A measure of the demographic profile of the users of the product/service.

Of people in Canada who reported that they use [product/service & frequency], V% were [demographic characteristic on the left side].

Horizontal (H) percentage: 

· A measure of the product/service choice of the people in a narrow demographic slice.

Of people in Canada who were [single demographic characteristic on the left], H% reported using [product/service & frequency].

Index (I): 

· Gives you an indication of whether the V% is significant (weird). How does the reported V% number compare to the number of people in the country overall who fit in that same demographic category?  

If 40% of the users of a product are 18-24 (a V% of 40), but only 10% of the population is 18-24, then the Index (I) would be roughly (40/10)*100=400.  

· An I=100 means that for that demographic characteristic, the same percentage of people are using the product/service as are in the population overall.  An index number considerably higher than 100 means that demographic characteristic is over-represented among users of the product. Conversely, an index number significantly below 100 equals under-representation.  Both over- and under-representation are often of interest to marketers.
1.  Canada: $35.10 US$/capita vs. $6.90/capita for China


2.   8.51 (‘000 tonnes);  348.81 Rp billion


3.  Thank laterally!  Broader/related categories?  Consumer trends?


3.   Healthy aging, consumer demographics (older cohort), chronic non-communicable disease, etc.


4.  No specific answer, but you could try nutritional labeling, functional foods, health trends, organic food, nutraceutical – all terms found in the results of your first search.


5.  In 2009: 71.5% via drug stores, 18.4% via supermarkets, 5.2% in convenience stores, etc.
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