BUS 345: Library Research Discussion 

  
      
 Spring 2012
Mark Bodnar
Business Librarian

mbodnar@sfu.ca
Discuss: 

You work in marketing for a medium-sized firm. You are about to make a major marketing decision (new product, new region, change to product, new ad campaign…).  You need information!  

You are considering primary and secondary research options. How will you decide? What are the benefits and drawbacks of each approach? 
________________________________________________________________________
________________________________________________________________________
________________________________________________________________________
A. GENERAL
1. BUS 345 – Primary Research & Secondary Market Research Resources
http://www.lib.sfu.ca/help/subject-guides/business/bus345 (primary)
http://www.lib.sfu.ca/help/subject-guides/business/secondary-market (secondary)
- Good starting points! 
________________________________________________________________________
________________________________________________________________________
B. PRIMARY

1. Discuss: What information do you need to conduct primary research? You just get it all from your survey/focus group participants, don’t you? 
________________________________________________________________________
2. Marketing Scales Handbooks
Bennett & Belzberg Reference: HF 5415.3 B785 + newest volume online
- Print sources!  Reference books that help you to find questions asked in surveys by topic. All questions come from published market research journal articles. May find examples of questions for your own questionnaire on things like “consumers’ willingness to buy new products.” 
________________________________________________________________________
________________________________________________________________________
3. Institutional Research and Planning at SFU
http://www.sfu.ca/irp/ 
- The part of SFU that has all the stats on students, programs, and courses. Possibly useful if you are going to be polling SFU students in your primary research. Start with their Students and Special Reports sections. 
________________________________________________________________________
________________________________________________________________________
4. PsycINFO
http://cufts2.lib.sfu.ca/CRDB/BVAS/resource/5707 
- Psychology is all about how people thing, behave, react, interact… useful stuff for marketing, no?  Many key business marketing/consumer journals are covered, as well as psychology journals such as the Journal of Applied Psychology that often deal with consumer topics.  A good place to find methodology details that you can use in your own study. 
________________________________________________________________________
________________________________________________________________________
5. Books to help with study design 
a.  Social sciences - Research - Methodology, 
b. Marketing research - Methodology, 
c. Business -- Research -- Methodology, 
d. Management -- Research -- Methodology, 
e. and the subjects related to Marketing -- Research. 

C. SECONDARY
1. PMB Reports
http://www.lib.sfu.ca/researchtools/restricted/pmb_category_reports.htm  
Pre-formatted reports available at link above.  To define your own “cross tabulations” of topics and demographics, see the database (Print Measurement Bureau) on the standalone machine near the “Ask Us” Help Desk (Bennett) and at the Belzberg Library downtown.
- Provides data on Canadians’ leisure activities, product consumption (by type and by brand), media exposure, and more. Hard to read the reports, but there’s help in the db. 
________________________________________________________________________
________________________________________________________________________
2. Statistics Canada Resources
http://www.statcan.gc.ca 

(Also under “S” in the Library’s alphabetical list of resources.)
** Also check out PCensus on the standalone machine near the Info Commons help desk at the Bennett Library – has demographic data on Vancouver neighbourhoods.
- A wealth of info for free!  Start with the Market Research Handbook  [http://im.ly/d97c2/].
________________________________________________________________________
________________________________________________________________________
3. Passport GMID
http://cufts2.lib.sfu.ca/CRDB/BVAS/resource/6042 
(Under “P” in the Library’s alphabetical list of resources.)
- Main database for national level data on consumption by product type. Also has detailed market reports (fast moving consumer goods only) and demographic/economic data. 
________________________________________________________________________
________________________________________________________________________
4. IPSOS News Centre
http://cufts2.lib.sfu.ca/CRDB/BVAS/resource/5929 
- Public opinion research in Canada and the US, plus some non-North American coverage. 

________________________________________________________________________
________________________________________________________________________

5. Market Share Reporter
http://cufts2.lib.sfu.ca/CRDB/BVAS/resource/10384 
- Six volumes of the MSR online.  Reports on market share data that have appeared in trade publications. Be sure you check off the option to “Include both current and backfile directories” in your search.
________________________________________________________________________
________________________________________________________________________
6. Market Research Reports in Business Source Complete
http://cufts2.lib.sfu.ca/CRDB/BVAS/resource/5781 
- Choose Market Research Reports from the right side of the main BSC search screen. Also look at the industry profiles as they have information that is relevant to the market. 
________________________________________________________________________
________________________________________________________________________
7. Datamonitor360
http://cufts2.lib.sfu.ca/CRDB/BVAS/resource/11401  
- Industry, company, and country reports. 
________________________________________________________________________
________________________________________________________________________
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